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Silestone® By Cosentino® and Carstin Brands of Illinois Provide Kitchen Island, Master Bathroom, Laundry Room and Boys and Girls Bath Countertops for Montgomery Home Build Featured on the Fifth Episode of  Extreme Makeover: Home Edition  Season 7

HOUSTON, Texas, and PHILO, Ill. (Oct. 25, 2009)  --  Nathan Montgomery and his family, the recipients of a home built by volunteers in just one week in Philo, Illinois, were featured on the fifth episode of Season 7 of Extreme Makeover: Home Edition that aired last night on ABC. 
Cosentino®, the maker of Silestone® quartz countertops, joined with Extreme Makeover: Home Edition to provide countertop surfaces, fabrication and installation services for the Montgomery family home.  With hands-on involvement from Carstin Brands of Illinois at the Montgomery build site, Cosentino donated Silestone® quartz for a kitchen Kitchen Island, Master Bathroom, Laundry Room and Boys and Girls Bath countertops, custom-fitting and installation services as part of the construction and furnishing of the Montgomery family home. Cosentino provided Silestone in the colors Sonora Gold, Grey Expo, Black Canyon, Stellar Rose and Koan for countertops in the Montgomery home. They were the first of three color preferences that the Extreme Makeover: Home Edition designers considered for each room. See http://www.silestoneusa.com/colors/colors.cfm?ColorID=26 for a sample of Silestone in these colors. Photographs of the countertops and rooms where they were installed in the Hampton home can be viewed at http://www.silestoneusa.com/news/extremeMakeoverHomeEdition.cfm. 
Nathan, 31, gave up a promising engineering career to start a charity that feeds hundreds of hungry families in his community.  Nathan was on his way to a six-figure management position when he first began volunteering to help the needy.  Choosing to pursue charity work full-time, he stepped off the fast track to launch Salt and Light, a philanthropic organization he leads as executive director. Nathan has seen the number of local families in need rise dramatically during the current economic crisis, and Salt and Light now feeds an average of 250 families each week.  Jenny, 31, is a middle school aide who works with special needs children. Since both of them now earn modest salaries, Nathan and Jenny were unable to afford much-needed repairs to the family’s dilapidated 100-year-old two-story home that had roof, siding, foundation and other problems. The couple feared that they would have to move out of their house for safety reasons and that they no longer would be able to continue their vital community service. 
The design team for this episode of Extreme Makeover: Home Edition has been led by Ty Pennington. Pennington has been supported by Michael Moloney, John Littlefield, Didiayer Snyder, local builder Brady Homes, countertop surface provider Silestone, countertop fabricator and installer Carstin Brands Inc. and community volunteers. 

“Cosentino and Silestone are thrilled to be a part of this Extreme Makeover: Home Edition project to help Nathan, Jenny and their kids have a new home that is comfortable, safe and spacious.   Silestone countertop surfaces work very well because they fit with any design and color scheme. They are perfect for growing, active families like the Montgomery’s because they are antimicrobial and are stain-, scratch- and scorch-resistant,” explained Lorenzo Marquez, vice president of marketing for Cosentino North America, which is headquartered in Houston, Texas. “Cosentino is donating products and services for every episode of this season’s Extreme Makeover:Home Edition.  Working with such an amazing program as Extreme Makeover: Home Edition and so many great families demonstrates our company’s sincere commitment to delivering products that not only look great, but also are practical and durable. We know that we are helping to make a difference in the quality of life of these families with every countertop we install.” Marquez added:  “The fact that the show’s designers can choose from more than 65 colors of quartz countertop surfaces to be delivered anywhere in America makes Cosentino a great season-long partner for Extreme Makeover: Home Edition. Our broad color selection provides ample choices for these talented designers to accommodate the regional flare of each family.”

Silestone quartz is known for offering a cleaner and safer surface and for its built-in Microban® as well as its GREENGUARD certification for clean air quality and National Sanitation Foundation certification for food preparation – which represent extensive safety and environmental benefits to families like the Hubers.  Silestone quartz also comes with a 15-year limited manufacturer’s warranty.

Silestone tapped Carstin Brands, Inc. (www.carstinbrands.com) as its partner to fabricate and install Silestone countertops in the kitchen, laundry room and bathrooms for this Extreme Makeover: Home Edition project. Silestone chose Carstin Brands because of its high level of professionalism and demonstrated ability to perform the quick turnaround that is required for a project such as this one. 

The Emmy award winning reality program Extreme Makeover: Home Edition, now in its 7th season, is produced by Endemol USA, a division of Endemol Holding. It’s executive-produced by Anthony Dominici. David Goldberg is Chairman, Endemol North America. The show airs Sundays from 8 to 9 p.m. EDT on ABC.
For photography, see www.abcmedianet.com or call the photo hotline at 818/460-6611
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About Cosentino® 
Cosentino®, a global natural stone manufacturer, began harvesting precious stones from the finest quarries in Europe close to a century ago. The Spanish company currently distributes material in more than 80 countries. With 11 manufacturing lines, Cosentino is the largest manufacturer of natural quartz surfaces in the world. The company covers the entire process of producing natural stone products including quarrying, manufacturing, fabricating and installing surfaces, such as kitchen and bathroom countertops, wall cladding and many other applications. In 2008, Cosentino received ISO 14001 Certification for its environmental management, measurement, evaluation, and auditing practices.  Cosentino North America was established in 1998 to distribute and market Silestone® natural quartz surfaces in the US, Canada and Mexico. The Cosentino North America family of brands include: Silestone Natural Quartz with built-in Microban® protection; ECO by Cosentino™, an eco-friendly line of surface material made of 75 percent recycled post-consumer and post-industrial content; SenSa® Granite with SenGuard® offering a 15-year warranty against staining; Scalea Natural Stone, which includes marble, travertine and soapstone; Marlique™ Marble, enhanced marble for vanities; MURO™ Mosaics, pre-meshed tiles made with recycled Silestone; and the Prexury™ Collection, a semi-precious stone line handmade by expert craftsmen. For more information visit www.cosentinona.com.
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